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Are you a (new) staff member at Vrije Universiteit Brussel? Do you want to create the layout for 
communication products for your project/event, or have a logo designed? Do you work with an 
external agency and want to explain what to look out for and what house-style elements they can 
receive free of charge? Are you planning an action with ULB or a university in the EUTOPIA network, 
but have no idea what to look out for in order to correctly apply the different partner house styles?

This booklet, which explains the different house styles used by VUB and its partners and how to 
apply them correctly, is for you. 

HOW TO GET STARTED
1.	  You need a product layout, with one of our partners perhaps, or as a newcomer you want to show 

that you are now part of VUB
2.	 You look at the options in this booklet 
3.	 You send an e-mail to huisstijlproducten@vub.be 
4.	 You mention the product or the service you want to receive 
5.	 You will receive an explanation and/or the requested design by return 
6.	 You provide your corrections to the design and/or any other feedback 
7.	 You receive an adapted design or service
8.	 You give approval to print, and if necessary the desired print run and invoicing details (project 

code and cost centre).
9.	 Production starts on your behalf.
10.	After delivery, you confirm by e-mail that everything is (or is not) OK and you will receive the 

invoice for payment (or a resolution of your complaint), also by e-mail.

HOW LONG DOES IT TAKE?
Designs are started once all (!) the content has been received.
You'll receive the first draft within 5 working days (depending on your request).
The duration of any correction rounds depends on your own response time and the number of 
corrections.

SOME IMPORTANT AGREEMENTS
-	 You respect the agreed house style.
-	 Through the Marcom budget, VUB will pay for all your designs in accordance with the VUB house 

style, the VUB-ULB house style, the EUTOPIA house style and the TWNY style up to and including 
the second round of corrections. In the third correction round and beyond, you pay the additional 
layout cost yourself (via your PKC - a correction round consists of all the corrections (unlimited) 
bundled in a single e-mail). So you can send two e-mails with corrections.

-	 The requesting party checks the content and is responsible for its accuracy (the right text 
information, photos free of rights, correct address details and URLs, etc.)

-	 The requesting party pays the production/printing costs, if any. This booklet includes guide prices 
where appropriate. Prices include VAT and delivery to the VUB Central Warehouse. You will always 
receive a final quote as soon as we can correctly assess your request, the designs are finalised and 
we therefore know the exact formats and quantities.

BRIEF OVERVIEW
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WHAT IS A HOUSE STYLE? 
MUCH MORE THAN JUST A LOGO 

WHAT IS A HOUSE STYLE?
MUCH MORE THAN JUST A LOGO 

Naturally, there is the logo. This is an 
‘image’ and a ‘name’ that fits the way 
we want to be seen.
The colours and letters in our logo 
show that we are closely associated 
with ULB. The orange triangle is a 
reference to our independence and 
our out-of-the-box thinking.

What colours do we allow on each product?  What sort 
of photographs do we use? What fonts do we use? 
What writing style and tone of voice  
are appropriate to who we are and how we want to 
come across? We call these aspects house-style 
elements.

For a service product like education, a house style 
also includes staff behaviour. A service cannot 
be separated from the behaviour of the service 
provider. In short, what you say, how you say it, what 
activities you launch, how you deal with people, and 
so on, all help determine the house style. 
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WHAT IS A HOUSE STYLE? 
MUCH MORE THAN JUST A LOGO 

There is a fixed format for layout, also known as 
composition. For example the logo is always to the left 
or right. Photos are positioned in a particular way. And 
so on. 

WHAT IS IT FOR?
Your products are instantly recognised amid the flood of information that 
overwhelms people. Furthermore, a professionally designed house style 
makes a strong first impression. You give the right message straight away: 
this is who we are and what we stand for. First impressions influence the 
contacts that follow. If the first impression was strong, a later slip-up is 
more quickly forgiven. So it gives you a head start. Of course, there is also 
ease of use: how everything should look is well established. You can get 
straight to work.

4
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YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB

Met vriendelijke groet 
  
   

  

  [NAAM IN HOOFDLETTERS] 
[functie] 
T   +32 (0)2 [xxx xx xx] 
M  +32 (0)475 [xx xx xx] 
Pleinlaan 2 - 1050 Brussel - www.vub.be 

  
DE WERELD HEEFT JE NODIG    #WeAreVUB 
THE WORLD NEEDS YOU 
 
Schrijf je in voor onze nieuwsbrief -  Sign up for our newsletter - disclaimer 
 
 
 
 
 

 
Gebruiksaanwijzing: 
 
1) Open een nieuw e-mail bericht 

 
2) Ga naar Signature of handtekening  

 
3) Maak een nieuwe handtekening aan (om geen oude opmaak te 

behouden) 
 

4) Kopieer de signature hierboven 
 

5) Plak deze via de rechtermuisknop: ‘Keep source formatting’, of 
‘Opmaak van bron behouden’ (icoon met penseeltje) 
 

6) Kijk na dat er geen enkele link onderlijnd is. Indien zich dit toch 
voordoet, kan je handmatig de onderlijning uit zetten 
 

7) Vul je gegevens aan 
 

 
Instructions manual 
 
1) Open a new email message 

 
2) Go to Signature  

 
3) Create a new signature (to avoid old formatting) 

 
4) Copy the above signature 

 
5) Paste with right mouse click: ‘Keep source formatting’ (pensil 

icon) 
 

6) Double check that no linkage is underlined. If so, you can put out the 
underlining manually 
 

7) Fill in your personal data 
 

 

BRUSSELS HUMANITIES, SCIENCES & ENGINEERING CAMPUS - ETTERBEEK

BRUSSELS HEALTH CAMPUS - JETTE
BRUSSELS TECHNOLOGY CAMPUS - ANDERLECHT

BRUSSELS PHOTONICS CAMPUS - GOOIK

E-MAIL SIGNATURE  

Ordering: 	 Go to max.vub.be – choose ‘Models and 
templates’ – click on the folder ‘E-mail - Letter 
- Meeting - PowerPoint – Report’ and then 
select the e-mail signature corresponding to 
the department where you work. Download 
and enter your details. If your service/
department is not mentioned, or if this doesn’t 
work, send an e-mail to huisstijlproducten@
vub.be

Price 	 VUB pays for this service for you through the 
Marcom budget. 

TIP
VUB is a partner in the EUTOPIA European 
University. Do you want to show this in 
your e-mail signature? Ask about this via 
huisstijlproducten@vub.be

BUSINESS CARDS   

Ordering: 	 Go to max.vub.be – choose 
‘Administrative printing’ – Business card. 
If this doesn’t work, send an e-mail to 
huisstijlproducten@vub.be

Price 	 100 cards = €39, 200 cards = €57, 300 
cards = €74 and 500 cards = €115. All 
prices include VAT and delivery to the VUB 
Central Warehouse.

NOTE
To order business cards, you need a project 
and cost centre code. Ask your service/
department about this.

Prof. dr. DIRK DEVROEY

Decaan

Brussels Health Campus

Laarbeeklaan 103 - 1090 Brussel

T +32 (0)2 477 41 05            M  0475/853 812

E decaan@gf.vub.ac.be

W gf.vub.ac.be

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
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YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

POWERPOINT PRESENTATIONS  

Ordering: 	 Go to max.vub.be – choose ‘Models and templates’ – click on the folder ‘E-mail - Letter - Meeting - PowerPoint – Report’ 
and then select ‘PowerPoint basic’ or 'PowerPoint light'. Download and enter your details. If this doesn’t work, send an 
e-mail to huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the Marcom budget. 

 

 Pleinlaan 2  1050 Brussel  Tel. +32 (0)2 629 21 11  BTW BE 0449 012 406  www.vub.ac.be 

 

 

 

ons kenmerk 
contactpersoon 

datum 

[kenmerk] 
[naam, tel., e-mail] 

[xx-xx-xxxx] 

 
[Onderwerp] 

 
 
[Aanspreking] 

 
[hier begint de tekst] 

 
 
Met vriendelijke groet 

 
 
[VOORNAAM NAAM] 

[functie] 

[Geadresseerde - druk op [Enter] voor meer regels] 

DIGITAL LETTERHEADS  

Ordering: 	 Go to max.vub.be – choose ‘Models and 
templates’ – click on the folder ‘E-mail - 
Letter - Meeting - PowerPoint – Report’ 
and then select the ‘digital letterhead’ 
corresponding to the department where 
you work. If your service/department is not 
mentioned, or if this doesn’t work, send an 
e-mail to huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through 
the Marcom budget. 

Titel van de presentatie

08-04-2022 | 14

VUB
DAT
ZIJN
WIJ

Al ruim 180 jaar bouwt de VUB mee aan een 

betere samenleving als een vooruitstrevende,

vrij onderzoekende en kritisch denkende

universiteit. Vanuit onze internationale hoofdstad

Brussel zijn we verbonden met de wereld.

Een onafgebroken streven naar kennis,

inzicht en verlichting vormt de rode draad bij

alles wat we doen op het vlak van onderwijs,

onderzoek en maatschappelijk engagement.

Tegelijk blijven we inzetten op een heel

persoonlijke en democratische benadering

die alle leden van de VUB-community sterker

maakt, zodat ze succesvol hun rol kunnen

opnemen in de wereld van vandaag en morgen.

 

 Pleinlaan 2  1050 Brussel  Tel. +32 (0)2 629 21 11  BTW BE 0449 012 406  www.vub.ac.be 

 

 
 

ons kenmerk 
contactpersoon 

datum 

[kenmerk] 
[naam, tel., e-mail] 

[xx-xx-xxxx] 

 
[Onderwerp]  

 
[Aanspreking]  

[hier begint de tekst]  
 
Met vriendelijke groet  

 
[VOORNAAM NAAM] [functie] 

[Geadresseerde - druk op [Enter] voor meer regels] 

TIP
PPT slides with general facts & figures 
about VUB are also available. This 
means you can briefly introduce VUB 
in your presentation using ready-made 
material. Take a look at
max.vub.be

mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
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Choose an item. 

 
Document opgemaakt door:  

 geviseerd door:  

 
Titel agendapunt:  

 
Punt nr.:  Vergaderdatum: Click here to enter a date. Choose an item. 

1. Situering:  

 
 
 

2. Standpunten en adviezen:  

 
 
 

3. Juridisch kader:  

 
 
 

4. Op voorstel van  Choose an item. 

 

5. Budgettair: NVT ☐ 

PKC:  
Stand van de rekening:  

Vastlegging of begrotingsvoorstel:  

Saldo:  

6. Voorstel van beslissing:  

 
 
 

7. Bijlage(n):  

 
 
 

8. Opvolging door:  

 
 
 

☐ Impact op delegatieplan:  

9. Communicatie:  

- Intern: 
- Extern: 

 

 

 

 

 

Proef ingediend met het oog op het behalen  
van de graad van [invullen] 

[TITEL] 
[subtitel] 

[VOORNAAM NAAM] [academiejaar]  

Promotoren: [naam/namen] [naam faculteit ZONDER het woord 'faculteit' erbij] 

FORMS FOR AGENDA-SETTING, MINUTES, 
REPORTS, ETC.  

Ordering: 	 Go to max.vub.be – choose ‘Models and templates’ – click 
on the folder ‘E-mail - Letter - Meeting - PowerPoint – Report’ 
and then select the general VUB models for agenda-
setting or reporting. If this doesn’t work, send an e-mail to 
huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the Marcom budget. 

TEAMS BACKGROUNDS  

Ordering: 	 Go to max.vub.be – choose ‘Models and templates’ 
– click on the folder ‘ 'Teams screen image - Corona 
posters - facts & figures' and then select the folder 
with Teams images. If this doesn’t work, send an 
e-mail to huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the Marcom 
budget.  

PROMOTIONAL MATERIALS LIKE ROLL-
UP-BANNERS, POSTERS, INVITATIONS, 
SCREEN IMAGES, ETC.  

Ordering: 	 Go to max.vub.be – choose ‘Models and 
templates’ – click on the folder ‘E-mail - Letter - 
Meeting - PowerPoint – Report’ and then select 
the general VUB models for agenda-setting or 
reporting. If this doesn’t work, send an e-mail to 
huisstijlproducten@vub.be

Price: 	 VUB pays for this service for you through the 
Marcom budget. 

OFFICE TEMPLATES FOR MASTER'S THESIS, PHD, 
GROUP WORK, ETC.  

Ordering: 	 Go to max.vub.be – choose ‘Models and templates’ – click on the 
folder ‘Papers and doctoral invitations’ and then select the models 
for the cover page for master’s thesis, bachelor’s thesis, etc. If this 
doesn’t work, send an e-mail to huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the Marcom budget. 

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be


SIGNAGE SUMMARY 
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LOKAAL
B402A

Saskia Segers
xxx@vub.be
T 02 xxx xx xx
op afspraak?

RECHT & CRIMINOLOGIE

LAY-OUT FOR MAJOR PROJECTS 
AND EVENTS  

Ordering: 	 Send an e-mail to   
huisstijlproducten@vub.be

Price	 VUB pays for lay-out in the VUB house style 
through the Marcom budget.  It covers 
one design followed by a maximum of 
two correction rounds. If you need more 
correction rounds, or if the lay-out for your 
communication product does not fully 
conform with the VUB house style due to 
collaboration with other partners, you will 
pay on a time and expense basis at the rate 
of €60.50/hour incl. VAT.

DOOR SIGNAGE  

Ordering: 	 Go to max.vub.be – choose ‘Models and 
templates’ – click on the folder ‘Door 
signage’ and select the door signage that 
applies to you. If this doesn’t work, send an 
e-mail to huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through 
the Marcom budget. 

TIP
Consult the booklet Guide to Signage  for 
much more information about signage and 
signs.

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
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x

x x

Over de breedte van de 2 logos naast elkaar

LOGO 

Ordering: 	 Send an e-mail to  
 huisstijlproducten@vub.be

Price 	 €350 incl. VAT. VUB pays via the 
Marcom budget for the creation of a 
logo in the VUB house style intended 
for a research group.  If it is for other 
purposes, you pay for it yourself. 

TIP
You’ll receive your new logo set by 
e-mail, but we also upload it for you 
ready to use on the DIY platform max.
vub.be.  You can then use it directly 
yourself for business cards, posters and 

TIP
Do you already have a logo, but 
communicate a lot with international 
contacts who may not know what the 
abbreviation VUB stands for? Then 
we can put the name Vrije Universiteit 
Brussel in full at the bottom of your logo 
(always in Dutch). Send an e-mail to  
huisstijlproducten@vub.be 

TIP!
To ensure that everything you have had prepared 
externally is still in keeping with the VUB house 
style, we can help the external graphic designer 
by forwarding house-style elements and giving 
advice. Of course you can always have your 
products laid out via huisstijlproducten@vub.
be. In this case VUB pays through the Macrom 
budget and the VUB ‘look’ is sure to be just right.

NOTE
The recurring placement of several VUB logos on a 
single medium, such as a poster, is subject to certain 
rules. The VUB block is only used once, as shown above. 
Ask about this via huisstijlproducten@vub.be

VUB HOUSE-STYLE ELEMENTS AND 
ADVICE FOR EXTERNAL GRAPHIC 
DESIGNERS  

Ordering: 	 Send an e-mail to  
 huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through 
the Marcom budget.  

E-mail signatuur Poster

Zipped folder with: 
Logo - Font

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
mailto:// huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
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Zipped folder with: 
Logo - Font

 webwinkel/webshop verkoop
• 702 orders (+9% t.o.v. 2020)
• goed voor 39.594 gadgets (+48% t.o.v. 2020)
• 111.462 euro omzet (+31% t.o.v. 2020)

 webwinkel/webshop bezoekers
• 5.448 bezoekers webshop (externen)
• 682 bezoekers webwinkel (internen)

POSTERS
BANNERS

E-MAILHANDTEKENINGEN

FOLDERS

MAILINGS
LAY-OUT

FOTOSHOOTS

ONE-STOP-SHOP MARCOM

 Goodie bags 

 Stroomlijnen
 VUB-identiteit 

 DIY platform
• 22.417 bezoekers (+56% t.o.v. 2020)
• 28.729 downloads (+80% t.o.v. 2020)

- 4/5 zijn studenten
- 1/5 zijn personeelsleden 

 Aanvragen/mails
• 2019: 12.346 mails
• 2020:  21.967 mails
• 2021:  22.735 mails

 Uitbreiding one-stop-shop in 2021 
• 360° virtual tour
• Podcast
• DWHJN-templates
• Signalisatieboekje i.s.m. Dienst Infra
• Uitleenmateriaal i.s.m. Dienst Infra
• VUB-Brandvoice NL en ENG

20
21

20
19

+84%

SINGLE POINT OF CONTACT

• 29 (onderzoeks)groepen kregen 
  nieuw logo in 2021    

- 286 logosets tot nu

• Cyclocross pakketten, goodiebags Ac. Opening,  
onthaaldagen, familiedag Pairi Daiza, eindejaarsactie, ...

• 85.000 VUB-producten in omloop gebracht

20
19

sinds de start in 2019

20
20

20
20

20
21

+56% meer b
ezoekers!

 VUB in top 3
• En VUB koploper in Franstalige pers

 

 VUB op radio & TV
• 2018: 857 x
• 2019:  722 x
• 2020:  1455 x

 

SHARE-OF-VOICE

 persaanwezigheid 
 rectoren

 VUB in de pers
• 2018: 7822 x
• 2019:  8460 x
• 2020:  11626 x

20
18

20
19

20
20

Double digit!

 per type medium 
• VUB in print: status quo 
• VUB online: +61% t.o.v. 2019
• VUB op radio & TV: +102% t.o.v. 2019 

UH
as

se
lt:

 1
2%

UA
: 1

3% UG
: 1

9%

KU
L:

  3
1%

VU
B:

  2
5%

UAntwerpen: 14%

UGent: 24% KUL: 32%

UHasselt: 8% VUB: 22% 

hoogste persaanwezigheid ooit!+37%

 persberichten
• 319 persberichten

• 1375 x media-aandacht/knipsels

+24% t.o.v. 2019 
gemiddeld 6 à 7 per week

+34% t.o.v. 2019

FACTS & FIGURES  

Ordering: 	 Send an e-mail to  huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the 
Marcom budget.  

TIP!
Do you want to present VUB using ready-made 
facts and figures?  Take a look on max.vub.
be Would you like to include your own figures 
in a facts & figures sheet? Send an e-mail to 
huisstijlproducten@vub.be

NOTE
When you request the creation of a banner, 
please provide the format in pixels, e.g. 1200 x 
630 pixels or 2700 x 220 pixels, and so on.

AV SERVICES 
AUDIOVISUELE EN LOGISTIEKE
ONDERSTEUNING

WEB PAGE BANNER  

Ordering: 	 Send an e-mail to  huisstijlproducten@vub.be

Price 	 VUB pays for this service for you through the 
Marcom budget.  

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
http://max.vub.be
http://max.vub.be
mailto://huisstijlproducten@vub.be
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GADGETS  

Ordering: 	 Via webwinkel.vub.be (payment by PKC and 
delivery to the Central Warehouse) or via  
webshop.vub.be (payment by bank card and 
delivery to home address)

Price 	 Depending on the chosen gadget

TIP
Would you like to order a gadget bearing the 
logo of your research group or department? 
Send an e-mail to huisstijlproducten@vub.be

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

http://webwinkel.vub.be
http://webshop.vub.be
mailto://huisstijlproducten@vub.be
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SUITABLE PHOTOS   

Ordering: 	 Go to the VUB photo albums at  
https://www.flickr.com/photos/vrije_
universiteit_brussel/albums. The DIY 
platform max.vub.be has loads of photos 
ready for you to insert directly into your 
poster, roll banner, etc. Search for a photo 
on Shutterstock and e-mail the photo code 
to huisstijlproducten@vub.be

	 You will also find many VUB photos at 
images.vub.be 

Price 	 VUB pays for this service for you through 
the Marcom budget ( provided that your 
layout is in the VUB house style).

WRITING STYLE  

Ordering: 	 Go to pages 30- 36 in this booklet to read all 
about the house-style guidelines for the use of 
Dutch and English in your publications and on 
your web pages.

	 Would you like to hire a copywriter for your 
text, or have it reviewed by a final editor for 
errors? Send an e-mail to huisstijlproducten@
vub.be and we will send you a quote.

Price 	 VUB pays for your tips on the VUB house style 
through the Marcom budget.  You yourself pay 
for the revision of your texts by a final editor 
or copywriter. The price depends on the length 
of your text. Final editing costs about €1.09 
per line of 60 characters including spaces. 
Copywriting costs €98/hour incl. VAT. 

TIP
Tone of voice or language use is an important 
aspect of the house style. We want to come 
across as personal, empathetic and inviting. 
That’s why we write as we speak, focus on 
personal stories and use some words more often 
and avoid others.  Read how a VUB voice sounds 
in the VUB house-style chapter on pages 30-36 
at the back of this booklet!

TIP!
Would you like your text rewritten or translated? 
Send an e-mail to huisstijlproducten@vub.be 
and we will send you a quote.

TIP
Photos can give you a feel for the spirit of VUB 
at a glance! Use photos that convey the spirit of 
#WeAreVUB. A spontaneous image of commitment. 
People are at the heart of VUB. Real people looking 
confidently into the camera, in and around the 
campuses, with Brussels as the backdrop.  Individual 
and modern.

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

https://www.flickr.com/photos/vrije_universiteit_brussel/albums
https://www.flickr.com/photos/vrije_universiteit_brussel/albums
mailto://
http://images.vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
mailto://huisstijlproducten@vub.be
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BEHAVIOUR 

Ordering: 	 This isn’t something available to order. 
But your employer can “order” it from 
you. A university is a service to students, 
researchers, partners, and so on. A service 
cannot be separated from the behaviour 
of the service provider. So how you receive 
people and what initiatives you take are - 
although this may sound strange - part of the 
house style. VUB wants to come across as 
personal, empathetic and inviting.

Price 	 Priceless! Your behaviour is of inestimable 
value. It determines the image we project 
together: how people see us, and what they 
think of us. 

TIP
VUB embraces diversity and rejects inequality. VUB strives for the equality of every student and employee; an equality 
that it understands as an equivalence that does not erase differences. VUB campuses are welcoming places where 
discrimination, disadvantage and transgressive behaviour are not tolerated.
VUB aspires to be an agent of change, giving opportunities, correcting inequalities, and steering new generations towards 
greater equality and appreciation of diversity. Want to know how VUB staff behave?  Check out page 38 in this booklet. 

HOUSE-STYLE ADVICE   

Ordering: 	 Send an e-mail to  
huisstijlproducten@vub.be for house-
style advice or if you have any questions 
about the house style and how to apply it 
correctly.

Price 	 VUB pays for this service for you through 

NOTE
A house style is much more than just 
sticking a logo on something. That's why 
every house style needs a guardian. The 
guardian ensures that all the house-style 
rules are followed correctly and checks that 
an organisation's communications affirm the 
brand identity it wants to project. VUB has 
designated Marcom as the guardian of its 
image.  

YOU AND THE HOUSE STYLE 
HOW YOU SHOW YOU ARE PART OF VUB.

mailto://huisstijlproducten@vub.be
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THE VUB HOUSE STYLE  

WHAT DOES IT COVER?
Logo, seal, brand architecture, colours, fonts, various 
house-style elements, predetermined compositions, 
writing style, tone of voice, behavioural style and 

The logo is always on a white background (or in white on 
a coloured background). It can be horizontal or vertical, 
and can also be used without the full name if VUB is a 
sponsor. 

There is also a monochrome version of the logo. This is always in 
a solid colour (black, blue, etc.)  and a  ‘negative’ image can also be 
used.

It is only used for official documents. Its use is thus very limited 
and subject to formal approval. 

LOGO

WRONG
We never use the seal 
in place of the VUB 
logo.  

WRONG
The logo is always used as supplied. Colours, 
font and shape can therefore never be 
adapted! 

VRIJ
UNIVERSITEIT
BRUSSEL

Externally
Professional graphic designers can request a zipped folder 
 containing the house-style elements by sending an e-mail to  
 huisstijlproducten@vub.be 

For VUB staff members 
All house-style elements can be found on the Do-It-Yourself platform  

We’ll give you an overview of the main house-
style elements.
Want to know more? Send an e-mail to 
huisstijlproducten@vub.be
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VUB applies a four-level brand architecture:

UMBRELLA BRAND
All VUB faculties, services and locations fall under the umbrella brand.

Examples include:

EXTENDED BRAND
VUB includes several entities that operate under different names but are still an essential part of VUB. Research groups, partner 
schools, projects, channels, chairs, etc. fall into this category.

Examples include:

CO-BRANDING
These are initiatives that VUB undertakes with partners external to the main brand. If VUB is the initiator of the collaboration, we keep to 
the VUB house-style colours; otherwise we use neutral colours. To indicate the relationship, we use explanatory descriptors such as "in 
partnership with", "an affiliation", "empowered by" , "an initiative of", "spin-off company of", or "research alliance of”.

Examples include:

SUB-BRAND
Used only for a unique set of VUB services or products that must be differentiated for successful marketing to a particular target group. 

Examples include:

BRAND ARCHITECTURE

16
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E-mail signatuur Poster

E-mail signatuur Poster

WHAT HOUSE STYLES ARE THERE?  
THE VUB HOUSE STYLE

Sometimes you might put several logos on a product. No problem. But when these are multiple VUB logos, the repetitive display of the 
blue VUB block is too much of a good thing. We resolve this by using the VUB block just the once. 

If you have lots of international contacts where the abbreviation ‘VUB’ doesn't ring a bell, then the name Vrije Universiteit Brussel may 
be placed in full under the logo (however, it has been decided that this will always be written in Dutch).

COMBINING LOGOS

THE VUB LOGO IN INTERNATIONAL USE

Vrije Universiteit Brussel

Free University Brussels

Vrije Universiteit Brussel

WRONG
We don't repeat the VUB logo every time.  

WRONG
'Vrije Universiteit Brussel’ is always in Dutch. 

E-mail signatuur Poster
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The logo is always displayed in orange and blue. These are also the basic house-style colours. 
We also use white and black.

COLOURS

PMS 021 C
C 0 M 78 Y 100 K 0
R 255 G 102 B 0
HEX #FF6600
RAL 2800     

PMS 286
C 100 M 80 Y 16 K 3
R 0 G 51 B 153
HEX #003399
RAL 5002
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FONT

A font based on the logo of the US magazine Avant Garde. Well suited for slogans, titles, subtitles, short texts and quotes. But 
not for running text. 

For running text. This is a royalty-free font that everyone may use.

Widespread in online communication and a good alternative to Roboto.

ITC Avant Garde Extra Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Thin
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Book
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Demi
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Extra Light Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Thin Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Extra Medium Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Book Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Demi Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Medium Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Bold Condensed
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Medium Condensed 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Bold Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Demi Condensed
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Black Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde

Verdana

Roboto
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HOUSE-STYLE ELEMENTS

Quotes

Stands for independence and out-of-the-box thinking. In orange, it’s immediately recognisable. But sometimes the triangle is 
given a photographic form. The preferred position of the triangle is as it appears in the logo. Take care: don’t make it a donkey’s 
ear! It is best to line it up level with a text or image. 

Stands for freedom of expression. The shape itself must not be adapted, but it can be placed at an angle.

The oblique line always reflects the slope of the orange triangle from the logo. The slanted line is always filled in with blocks of 
colour or images. It’s never just a drawn line!

Orange triangle

Oblique line

 “Ad qui odi reprate
cepuditat vere, idis
intus illabor reribus
daeror adis culluptia
cus iusdae nonempor
aceari ullaccu llore-
perum in consequo
etur maxim quam”    

WRONG
We never depict the triangle as a line. The gradient must 
always be -69.25° and must not be tilted.

WRONG
The triangle should not float (without being aligned 
with a line of text or an image), nor should it become a 
donkey's ear.

LOREM 
LOREM 



21

WRONG
We use no more than three text strips 
one above the other. For headings and 
subheadings, we use different coloured text 
strips.

WHAT HOUSE STYLES ARE THERE?  
THE VUB HOUSE STYLE

Triangle pattern

Geometric shapes

Text strips

This is purely decorative. Excessive use overloads the house 
style. So use with caution.

In keeping with the triangle, the square (the shape of the VUB logo) and the circle (the shape of the VUB seal) can also be added as 
shapes. 

Strips can be used in orange, blue, black and white. White 
is used for the text on blue, black and orange bars. Black 
text is used on a white bar. STRIP ORANJE

STRIP ZWART

STRIP BLAUW
STRIP ORANJE

STRIP ZWART

STRIP BLAUW

STRIP ORANJE

STRIP ZWART

STRIP BLAUW

STRIP ORANJE

STRIP ZWART

STRIP BLAUW
STRIP ORANJE

STRIP ZWART

STRIP BLAUW

BLACK STRIP 
BLACK TEXT 
BLACK TEXT 

ORANGE TEXT
ORANGE TEXT WHITE STRIP 
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COMPOSITION
Below you can see some examples of what can be used where in the VUB house style. 

DRAAG ZORG VOOR DE ENERGIE DIE 
JE BINNENBRENGT IN DEZE RUIMTE

JOUW WOORDEN EN DADEN DOEN ERTOE.
DE MENSEN DIE HIER WERKEN OOK.

Haal diep adem en breng jezelf in balans voor je binnenkomt.

Bedankt en … welkom bij Mens & Organisatie, 

we staan klaar om jou te helpen! 

MEDIA ECONOMICSPREPARE YOURSELF FOR THE FUTURE OF THE MEDIA INDUSTRY

DE WERELD HEEFT 

MEER CULTUUR NODIG

CULTURELE KALENDER VUB

1 STE SEMESTER 2021-2022


UITNODIGING  
De decaan van de faculteit Psychologie en Educatiewetenschappen nodigt U uit op het diner ter gelegenheid van het emeritaat van prof. dr. Roland Pepermans.

30 september 2020 om 19.00 uurLa Marée (bovenzaaltje)Vlaamsesteenweg 991000 Brussel
https://www.lamaree-sa.com/nl/

Graag bevestiging van uw aanwezigheid voor 25 september 
op decaanpe@vub.be
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MEDIA ECONOMICSPREPARE YOURSELF FOR THE FUTURE OF THE MEDIA INDUSTRY

DE WERELD HEEFT 

MEER CULTUUR NODIG

CULTURELE KALENDER VUB

1 STE SEMESTER 2021-2022



AV SERVICES 
AUDIOVISUELE EN LOGISTIEKE

ONDERSTEUNING

Diensten of materiaal aanvragen: 

INFRADESK@VUB.BE 

ULTIMO.VUB.BE 

CONTACTGEGEVENS 

Directie Infrastructuur - AV Services 

Locatie: E.2.02 - Open tussen 9u - 12u en 12u30 - 16u. 

T +32 2 629 27 98 (Audiovisuele Assistentie) 

T +32 2 629 10 85 (Audiovisuele Uitleendienst) 

T +32 2 629 16 07 (Eventcoördinator)

WHAT HOUSE STYLES ARE THERE?  
THE VUB HOUSE STYLE

STARTEN MET LESGEVEN 
AAN DE VUB

REDE
LIJKEIGEN
ZIN

NIG REDELIJK EIGENZINNIG? SCHRIJF JE NU IN!
Meer informatie viaredelijk.eigenzinnig@vub.beVakkenregistratie is mogelijk vanaf 16 augustus 2022!

WAT IS EEN STUVER? 

Een stuver is een studentenvertegenwoordiger. Aan de VUB zijn er zo’n 400-tal actief. Zij 

zorgen ervoor dat de stem van de VUB-studenten gehoord wordt bij het VUB-bestuur. VUB-

stuvers signaleren eventuele problemen, noden en verwachtingen die leven onder de VUB-

studentengemeenschap bij de universiteit. Ze zorgen ervoor dat daarmee wordt rekening 

gehouden in het beleid en het dagelijkse bestuur van de instelling. 

WAT DOET EEN STUVER? 

Studentenvertegenwoordigers nemen deel aan één of meer bestuursraden van de VUB. Ze 

zijn volwaardige medebestuurders; ze hebben in elke raad stemrecht. Als medebestuurder 

kan je actief mee bouwen aan het continu verbeteren van onze universiteit, niet in het minst 

in het belang van je mede VUB-studenten. 

IN WELKE RADEN ZITTEN STUVERS?

- De Studentenraad is hét centrale 

studentenvertegenwoordigersorgaan en een formeel 

beslissingsorgaan aan de VUB. De raad telt 20 verkozen 

student-leden. De raad komt quasi maandelijks 

samen. Ze adviseren frequent onderwijsdossiers 

aan de VUB. Over dossiers in verband met de 

studentenvoorzieningen (huisvesting, resto, sociale 

dienstverlening, …) heeft de studentenraad dan weer 

beslissingsbevoegdheid. 

- Bijna alles wat met je opleiding te maken heeft, komt 

ter sprake in de opleidingsraad. Denk maar aan de visie, 

inhoud, het doel, programma of het studiemateriaal van 

jouw opleiding. Stuvers in de opleidingsraad hebben 

er net als de deelnemende professoren, assistenten, 

werkveldvertegenwoordigers en alumni stemrecht. 

STUVERS
GEZOCHT!

INTERNATIONAL FRANCQUI PROFESSOR LEERSTOEL VOOR JANIS WHITLOCK

Registreer via 

BRUCC | International Francqui Professor

Prof. dr. Janis Whitlock is een uitmuntend onderzoeker 

met een wereldreputatie op het gebied van mentaal 

welzijn bij jongeren. Meer specifiek geniet ze 

internationale bekendheid vanwege haar onderzoek naar 

opzettelijke zelfverwonding (www.isss.org), 

waarin inmiddels meer dan 120 internationale 

onderzoekers samenwerken. Daarnaast is ze een pionier in 

een vernieuwende onderzoekslijn naar mentaal welzijn van 

jongeren in een digitale wereld. Prof. Whitlock is hoofd van het 

Bronfenbrenner Center of Translational Research, een excellent 

onderzoekscentrum waar onderzoek, beleid en praktijk gericht 

zijn op welzijn en ontwikkeling.17-03-2022 Inaugurale rede
18-03-2022 Class of Excellence: Adolescent mental health in

 
the digital age

21-04-2022 Class of Excellence: Translational research

28-04-2022 BRUCC PROExpert session: The role of social media

 
in  adolescents’ mental health

19-05-2022 Class of Excellence: Advances in research on 

 
self-compassion intervention

17-05-2022 Public BRUCC Lecture: Parenting teens in the digital age

21-06-2022 Class of Excellence: NSSI prevention

5-07-2022 Symposium: Advances in the field

CONTACT
Imke Baetens, VUB (imke.baetens@vub.be) en  

Prof. Laurence Claes, KUL (laurence.claes@kuleuven.be)

FOUNDATION

www.vubfoundation.be

Word nu studentensponsor op www.donate.vub.be en investeer duurzaam in de toekomst van VUB studenten die het fi nancieel, materieel of psychologisch moeilijk hebben. 

CREËER MEE GELIJKE ONDERWIJSKANSEN.

VUB CAROLINE PAUWELS
NOODFONDS VOOR STUDENTEN
#SAMENVOOR STUDENTENINNOODU GEEFT ELKE MAAND. 

STUDENTEN VOELEN HET ELKE DAG.

FOUNDATION
FOUNDATION
FOUNDA

www.vubfoundation.be

Word nu studentensponsor op www.donate.vub.be en investeer duurzaam in de toekomst van VUB studenten die het fi nancieel, materieel of psychologisch 

CREËER MEE GELIJKE ONDERWIJSKANSEN.

STUDENTEN VOELEN HET ELKE DAG.
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 2/13 

 

DOELEN VAN DE BRAND VOICE  
 
De brand voice komt tegemoet aan specifieke noden die leven bij ons publiek. 
Voor de VUB zijn dit de belangrijkste doelen: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Inspireren, 
prikkelen & 
uitdagen 

Nieuwsgierigheid opwekken rond opleidingen en 
projecten 
Kritisch denken stimuleren 

Engagement 
uitstralen & 
engageren 

Passie uitstralen in alles wat we doen 
Een uitnodigende indruk maken 
Publiek meetrekken in maatschappelijk engagement 

Efficiënt wegwijs 
maken & 
ontzorgen 

Niet overweldigen met aanbod maar snel helpen 
Efficiënt in contact brengen met de juiste mensen 
Corporate thema’s glashelder uitleggen 

Vertrouwen 
opbouwen & 
overtuigen 

De kwaliteit van de opleidingen en projecten 
benadrukken 
Vernieuwend karakter in de verf zetten 
Corporate thema’s glashelder uitleggen 

Inclusiviteit 
uitstralen 

Zorgen dat iedereen zich welkom voelt 
De VUB positioneren als vrijdenkend en divers  

  

WRITING STYLE
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WRITING STYLE

Sympathetic!
-	 We always address our readers as individuals. 
•	 We always refer to ourselves in the first person plural Wherever possible, we don’t talk about ‘VUB’; instead we say ‘we’.
•	 Wherever possible, we refer in the text not to 'services' but to people (e.g. 'you can contact our study counsellors' rather than 'the 

study guidance service'). We don't refer to services in the logos. This has been determined in the house style.
•	 Academics are always referred to once in full, with their title, first and family names (e.g. Prof. Dr. Jan Janssens). Later in the text 
we drop the ‘Prof. Dr.’ and just use the full first name (e.g. Jan). 

•	 We write the way we speak: naturally, authentically and informally. 
•	 We use recognisable examples from our public's world in text and images. 
•	 We focus on personal stories and photography depicting people, rather than high-level stories or abstract visuals. 
•	 We create a connection by addressing the reader directly and asking questions. 
•	 We use inviting language: come and join us, take a seat, explore with us, and so on.
•	 Where possible we make our communications personal: if we can, we address the reader by their first name and sign off with  
‘<first name> of VUB’. We also sign social media reactions with our first names. 

•	 We are not afraid of a touch of humour, but use it sparingly and only when it can't be taken the wrong way.

Energetic!
-	 We use the active voice. Passive constructions and ‘noun style’ are inadmissible.  

•	 We lend colour to our language with synonyms and sensory words (e.g. deafening, warm colours). 
•	 We write the way we speak: naturally, authentically and informally. 
• 	We give rhythm to our texts by alternating long and short sentences. We also occasionally use ellipses. 
• 	Our communication always has a clear objective: we start from a clear question, and formulate a clear answer which is useful to 

the reader.
• 	That answer comes at the start of the message: first the key info, then the explanation. 
• 	Emojis support our energetic communication on the student portal and on social media. We stick to safe, standard emojis (like 

hearts, smileys and thumbs-up signs) and we use them sparingly. 
• 	We limit the use of exclamation marks, and never use them in successive sentences.
	

Innovative!
-	 We use positive, can-do language;  we invariably link difficulties and problems to the solutions and opportunities. 

• 	We think and speak in a forward-looking way. We value our past, but always link tradition with a look towards the future. 
• 	We sound confident and present ourselves as a professional, high-quality university, constantly committed to improving our 

courses and research.
• 	We are proud of what we do, but never arrogant. We don't feel superior, but always remain self-aware and self-critical. 
• 	We always start from the facts, but neither are we afraid to share our opinions and views as well-established values.
• 	We offer insights into innovative processes and scientific projects (e.g. in-house experiments, special collaborations). 
• 	We are not afraid to deviate from grids and templates and come up with unexpected content (e.g. surprising content types, angles 

or themes). 
• 	Visually, we come up with creative compositions or unexpected perspectives, without becoming abstract: recognisable, human 

situations take centre stage.

Inclusive!
-	 We use inclusive language: no purely masculine pronouns and expressions (e.g. manpower, manfully), avoid racial stereotypes, etc. 

• 	Nor do we make any assumptions about our audience in terms of content: everyone should recognise themselves in our 
communication (e.g. making no assumptions about 'the typical student').

• 	Our images and emojis strive for a healthy balance of gender and ethnicity. 
• 	We avoid figurative language which is strongly culturally specific (e.g. cycling imagery - race, pack, breakaway).
• 	We write accessibly: no vague wording or jargon. Our sentences are short and easy to read, without lengthy subordinate clauses or 

complex grammatical constructions.
• At the same time, we don't oversimplify: we can use limited academic terminology, but only when it's necessary and does not 

undermine the clarity of the message. 
•	 We avoid unfamiliar abbreviations (e.g. the ICT department rather than DICT – or even better: our IT people). 
•	 We respond to both formal enquiries and mentions on social media. If there is adverse feedback on social media, we move the 
conversation to a one-to-one basis as quickly as possible. We sign social media reactions with our first names. 

•	 We always clearly display how our audience can reach us, in every setting (e.g. on the website, on social media, at trade fairs). 
•	 We use inviting language: come and join us, take a seat, explore with us, and so on.
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LANGUAGE USE

VUB
When writing about our university, we never use the definite article: ‘the’ VUB.
•	 At VUB you can choose between 31 bachelor's and 78 master's programmes.
•	 At Vrije Universiteit Brussel we aim to tailor education to each student.

Het woord 'universiteit' is vrouwelijk, dus gebruiken we vrouwelijke verwijswoorden.
•	 De VUB maakt extra middelen vrij voor onderzoek. Daarmee wil ze denegatieve effecten van de coronamaatregelen compenseren.
•	 De VUB belt al haar studenten op om hun welzijn te monitoren.

‘The' versus ‘our'
When we want to emphasise our accessibility, we use us and our.
•	 Put your questions to our professors and assistants. 
• 	Register for our info day.

For factual information and in press releases and crisis communications, we write 'the'. 
• 	VUB is calling for work on a charter to combat discrimination in the rental market. 
• 	The student concerned will be temporarily denied physical access to the VUB's buildings.

Faculties and campuses
We write ‘faculty’ without capitalisation. Disciplines are capitalised.
• 	The faculty of Physical Education and Physiotherapy has the most students (not ‘Faculty of Physical Education and Physiotherapy’ 

or ‘faculty of physical education and physiotherapy’).

We use the same designation for our campuses everywhere. The names of our university’s campuses are preceded by ‘VUB’.
• 	VUB Main Campus - not the ‘Brussels Humanities, Sciences and Engineering campus’
• 	VUB Health Campus - not ‘Brussels Health Campus’
• 	VUB Photonics Campus - not  ‘Brussels Photonics Campus’
• 	VUB Kunstwet Campus - not ‘Jozef II’
• 	VUB Usquare Campus - not  ‘Usquare’.
• 	VUB Konekt Campus - not  ‘Brussels City Campus’ - with the following locations:
	 - in KVS
	 - in Flagney
	 - at Bozar
	 - at the Flemish Parliament
	 - at the KMKG
	 - in Square

• 	The VUB Main Campus has the most sports facilities.
• 	The VUB Kunstwet Campus is a 13-minute cycle ride from the VUB Usquare Campus.
• 	VUB Health Campus
	 Laarbeeklaan 103
	 1090 Jette

If appropriate you can follow the name of the campus with the location.
• 	The VUB Health Campus in Jette lies close to several nature reserves.
• 	The VUB Konekt Campus in Flagey is in a former national radio and TV building.

In the case of the external campuses for adult education we omit 'VUB'.
• 	The Campus De Oranjerie Diest - not ‘CVO Campus de Oranjerie Diest’
• 	The Campus Volt Heverlee - not  ‘CVO Campus De Oranjerie Leuven’
• 	The Campus Coovi Anderlecht - not ‘Coovi Campus Anderlecht’

On the Campus Coovi Anderlecht you can take a shortened education master’s.

Student housing
We call the building where students stay a 'VUB Residence Hall', followed by the specification.
• 	VUB Residence Hall XY
• 	VUB Residence Hall Nieuwelaan
• 	VUB Residence Hall Schoofslaan
•	  etc.

We refer to student accommodation as ‘rooms’ If the room is in a VUB Resident Hall, ‘VUB room’ or ‘VUB dorm’ are both correct.
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The Universitair ziekenhuis UZ Brussel
When we mention the hospital by name, we always say it is the VUB university hospital:
• 	The VUB Universitair ziekenhuis UZ Brussel
• 	UZ Brussel, the VUB university hospital...
• 	Our university hospital UZ Brussel...

Names of services
When possible, we refer to people rather than services.
• 	Our study counsellors can help you to achieve success.
• 	For computer problems, you can contact our ICT team. 
•	 Questions about sports facilities at VUB? Our staff at Exercise and Sports are there to help.
 
We also use abbreviations as little as possible, both internally and externally. If there is no alternative, we choose an abbreviation that 
everyone understands.
•	 'Study guidance' rather than ‘the SBC service' 
•	 'ICT' rather than DICT service.

Summary of central services
• 	People and Organisation 
• 	 ICT
• 	Finance 
• 	Marketing, Communication & Engagement
• 	 Infrastructure
• 	Legal Service 
• 	Prevention & Environment
• 	 Information Management and Archives
• 	Strategy and Policy
• 	Rectorate

Summary of central services and vice-rectorates
• 	Research & Data Management
- 	 Researcher Training & Development Office
- 	 Science Outreach & Office
- 	 Research Grant Office
- 	 European Liaison Office
- 	 Legal & Ethics Office

• 	Education and Student affairs
- 	 Student Information
- 	 Housing
- 	 Study Guidance
- 	 Housing
- 	 Education and Student Administration
- 	 Student status & Study finance  
- 	 Standard Student Shop

• 	 International Relations
• 	TechTransfer

- 	 Foundation
- 	 Crosstalks

Summary of services for all
• 	Childcare
• 	Library
• 	Student Restaurant
• 	Exercise & Sports
• 	Pilar, the House for Arts & Sciences

Job titles

Who has what job title?
A doctor (Dr) has written a doctoral thesis, successfully defended it at the university and been awarded a doctorate. An honorary 
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doctor is an exception. This title is given to someone who has received an honorary doctorate for an exceptional contribution to 
scholarship or society.

A professor (Prof.) is a professor who teaches at VUB. The university appoints professors.

If a professor has taken retirement, we write emeritus professor (Em. Prof.)

A lecturer is someone teaching at the university who is not a professor.

A doctoral student is a student working for a doctorate.

An assistant is a doctoral student who assists a professor with teaching duties.

A vice-rector chairs advisory boards and committees, in consultation with the rector.

Anyone who practices a science professionally at the university, but does not belong to this list, is a 'researcher' or a 'scientist'. Both are 
correct.

Stating and writing job titles correctly
Academics are always referred to once in full, using their abbreviated title, first and family names. The order is (Em.) Prof. Dr and 
correct English usage requires them to be capitalised.Later in the text we drop the ‘Prof. Dr’ and just use the full first name.

• 	   Prof. Dr Jan Janssens has been teaching anatomy since 2001.   Jan is still doing so with great dedication.

When referring to a vice-rector we capitalise the first word of the suffix.
• 	vice-rector Education and Student Policy
• 	vice-rector Research Policy
• 	vice-rector Internationalisation Policy
• 	vice-rector Innovation and Valorisation Policy

Students and staff

Students
Work students = students who combine their course with a job.
Student workers = students who do a job on behalf of the university.
Prospective students = people searching for a course (so not ‘course searchers’).
Alumni = graduates of VUB (not: ‘old students’ or ‘graduates’)

alumnus = masculine singular
alumna = feminine singular
alumni = masculine or mixed plural
alumna = feminine plural

Staff
We consistently use staff - not ‘employees’, ‘personnel’ or ‘personnel members’. In combinatie met 'VUB' gebruiken we een liggend 
streepje.

• 	VUB has more than 4,000 staff.
• 	Some 47% of VUB staff are women.

Masculine or feminine?

VUB uses the most inclusive language possible.We therefore avoid masculine pronouns and expressions.

• 	The vice-rector opensthe doors for students - not ‘his’ doors.
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• 	We strive all-out for a sustainable campus - not ‘manfully’.

Verwijzen we naar een functietitel, dan gebruiken we standaard de mannelijke vormvan het woordom de vlotheid van de tekst niet 
onderuit te halen.

• 	Professor
• 	Onderzoeker
• 	Rector
• 	Vicerector
• 	Student
• 	 ...

Figures, digits, percentages and fractions

In running text, we spell out the numbers one to nine and use digits thereafter. Starting from the thousands, we use a comma to 
separate groups of 3 digits. For percentages we use the symbol '%'. For fractions we use ‘in' to describe relationships.

• 	 In the last academic year the Linguistics and Philosophy faculty had 2,382 students (not ‘2382’ students)
• 	About 3% of VUB students have French nationality (not ‘three percent’)
• 	One in five students never take resits (not  ‘a fifth’ of the students). 



WHAT HOUSE STYLES ARE THERE?  
THE VUB HOUSE STYLE

Time

Times of day are written in English without ‘h’ or ‘hrs’. Avoid leading zeros (e.g. 9.00, not 09.00).  

• 	The tour takes place from 13.00 to 16.00. 
•  The meeting begins at  16.30  

Telephone numbers

Use a point after 'tel.' 

Telephone numbers start with a country code, putting a '+' in front. Then comes the area code (example 2) This is followed by the 
subscriber number in groups of two, separated by a space. If the phone number has an uneven number of digits, we group the first 3 
digits of the subscriber number together.

• 	 tel. +32 2 33 45 67
• 	 tel. +32 2 345 67 89
• 	mobile +32 477 12 23 34

30
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PHOTO STYLE

Photos must express the spirit of ‘WE ARE VUB’. A spontaneous feeling of commitment. 
People are at the heart of VUB. Real people looking confidently into the camera, in and around the campuses, with Brussels as the 
backdrop.  Individual and modern. 
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VUB embraces diversity and rejects inequality. VUB strives for the equality of every student and employee; an 
equality that it understands as an equivalence that does not erase differences. VUB campuses are welcoming 
places where discrimination, disadvantage and transgressive behaviour are not tolerated. VUB aspires to be 
an agent of change, giving opportunities, correcting inequalities, and steering new generations towards greater 
equality and appreciation of diversity. 

Our behaviour
•	 Diversity is a fact, here at our university too. Like Brussels, the city that surrounds them, the VUB campuses are 

home to a population that is extremely diverse. These differences are seen as an added value.
•	 Staff and students at VUB treat each other with respect.  

They do not do or say anything that could be seen by another person as offensive and a violation of dignity.
•	 Staff and students refer to each other by their chosen pronouns (she/he/they).
•	 No form of transgressive behaviour - bullying, verbal and physical violence and sexual transgressive behaviour 

- or discrimination or disadvantage on the basis of socio-economic position, class, outlook, religion, nationality, 
skin colour, ethnicity and migration background, or in terms of age, sexual orientation, gender identity and 
expression, physical and mental capacities and limitations will be tolerated. This applies to direct verbal 
communication and to images, actions, behaviours, and online communication.

•	 Students, staff or lecturers who witness discrimination, disadvantage or transgressive behaviour do not look 
away, but try to stop it. They stand up for the victim. If they cannot stop this objectionable behaviour, they take 
the responsibility to report it, possibly as an (anonymous) witness.

•	 Managers and lecturers are aware that they are role models in word and deed. They take every report or 
incident seriously and follow it up. They also address covert or unintentional racism, sexism and homophobia 
when they encounter it, seeing it as a collective learning moment.

Our commitment
•	 VUB pursues a diversity and equality policy that includes students and staff, as well as governance, culture and 

institutional practices.
• 	Every report of discrimination, disadvantage and transgressive behaviour is investigated and handled 
thoroughly and confidentially, always ensuring the privacy of those involved.

•	 Every report is seized on as a learning moment, and a solution is sought together.
•	 If communications contain words, texts or images that incite segregation, hatred, discrimination or violence, 

VUB will be open to criminal proceedings. If this occurs, further action will be taken.

BEHAVIOURAL STYLE

32
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TWNY CAMPAIGN STYLE
VUB-THE WORLD NEEDS YOU CAMPAIGN STYLE 

WHAT DOES IT COVER?
This campaign style is for all products and initiatives 
that fit one of the six themes in The World Needs 
You campaign. It consists of emblems, colours and 
predetermined compositions.

The circle below is the label we put on the products and initiatives that fit the TWNY story. The six pictograms stand for the six Ps that 
underpin the sustainable development goals (SDGs) established by Unesco. Going clockwise, we have Planet, Poincaré, Partnership, 
People, Peace and Prosperity.

EMBLEM

PLEASE NOTE!
the emblem does not replace the VUB logo. 

WRONG
We never use the 
TWNY emblem  
alone

RIGHT
In addition to  
the TWNY emblem,  
we also always include the VUB logo.
 

 

Externally
Professional graphic designers can request a zipped folder 
 containing the house-style elements by sending an e-mail to  
 huisstijlproducten@vub.be 

For VUB staff members 
All house-style elements can be found on the Do-It-Yourself platform  

We give you an overview of the main house-style elements.
Want to know more? Send an e-mail to huisstijlproducten@vub.be
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COLOURS
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Primaire Kleuren

Secundaire Kleuren

Tertiaire Kleuren

The VUB colours blue, orange, white and black (see page 24) are the permanent house 
style colours (the basic colours). But for activities and initiatives that fit into The World 
Needs You campaign, the colours below are used. 

PLEASE NOTE!
these colours do not replace the 
original VUB colours. 

HERE’S TO
MANY MORE NEW 
MEMORIES IN 2022!
2021 was the year in which we realised more than 

ever how important our family members, friends 

and study buddies are. It also was a year in which 

we didn’t always have the chance to meet or 

speak to each other in person. 

Strengthen the ties with your loved ones. Surprise 

your family with one of these postcard of yourself, or 

decorate your room with your favourite pictures of 

your friends!

See you in 2022!
#WeAreVUB

OP EEN JAAR 
VOL NIEUWE 
HERINNERINGEN!
2021 was het jaar waarin we meer dan ooit 

beseften hoe belangrijk onze familie, vrienden 

en studiegenoten zijn. Het was ook een jaar 

waarin we niet altijd de kans hadden om elkaar 

persoonlijk te ontmoeten of te spreken. 

Haal de banden aan met de mensen om je 

heen. Verras je familie met een postkaart van 

jezelf, of versier je kamer met je favoriete foto's

van je vrienden!

Tot in 2022!
#WeAreVUB
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WHEN NOTHING IS CERTAIN,

ANYTHING IS POSSIBLE. 
ESPECIALLY AT VUB.
#TheWorldNeedsYou

V
rije

 U
nive

rsite
it Brusse

l - Ple
inla

a
n 2 - 1050 Brusse

l

WHEN NOTHING IS CERTAIN,

ANYTHING IS POSSIBLE. 

ESPECIALLY AT VUB.

#TheWorldNeedsYou
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Below are some examples of what this layout looks like in terms of composition. 
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Apply via:
lamouseion.be 

Summer 2021

THE 
UNTHINKABLE 

EXPERIMENT 
CHAPTER FREEDOM

Ontdek alle activiteiten van de VUB op Theater Aan Zee op vub.be/vubaanzee

VUB AAN ZEEUITREIKING VAN TWEE EREDOCTORATEN OP 3 AUGUSTUS 
De toekenning van de literaire Luc Bucquoye Prijs op 7 
augustus. Mindblowers op 31 juli en 1 augustus. Luminal 
Lab. Een concert op 2 augustus. Kinderuniversiteit on 
Tour. De Databuzz. En natuurlijk de uitreiking van twee 
eredoctoraten op 3 augustus. De Vrije Universiteit Brussel 

zal dit jaar méér dan een beetje aanwezig zijn op Theater 
Aan Zee in Oostende. Maar wat wil je, met een rector als 
curator – ook al is Caroline Pauwels dat ten persoonlijke 
titel. Theater Aan Zee? Dat is dit jaar ook een beetje VUB 
Aan Zee. Of moet dat zijn: VUB’ers aan zee?

50529 Advertentie 206x273mm_deMens_V2.indd   1

50529 Advertentie 206x273mm_deMens_V2.indd   1

7/06/2021   13:037/06/2021   13:03

1

dewereldheeftjenodig.be

ZET JE DE DAAD BIJ HET DENKEN

DAAR WORDT DE WERELD BETER VAN ÉN JIJ OOK


BEATS

06/10 - woensdag - 19:00 tot 00:45 
Pilar - €5 vvk - €8 aan de kassaLEBLANC INVITESBrusselse rapper LeBlanc geeft ter ge-

legenheid van het nieuwe academiejaar 
een groot feest in Pilar.

Hij verrast ons niet alleen met zijn 
nieuwe, funky raps, maar nodigt ook een 
hele resem bevriende artiesten mee op 
het podium uit, allen net als hij student 
in Brussel. 100% jong 100 % student 
100% bxl. Hier wil je bijzijn.Met azzebooz, Lũpḁ Gang Gang Quartet, 

Millkman, Fresh Boogie, All-Turn, un-
known & arloi. 

 pilar.brussels

12/10 - dinsdag - 19:00 tot 00:00
Pilar - gratis
DANSENDE BEREN SHOWCASE‘Bear with us’, want muziekplatform 

Dansende Beren palmt Pilar in met een 
showcase rond de meest spannende 
Belgische acts van de toekomst. Maar 
liefst zeven veelbelovende acts, hele-
maal gratis op twee podia. Kom jij het 
nieuwe talent van morgen spotten?
Met Ão, Ciao Kennedy, Jack Vamp & 
The Castle of Creep, Mia Lena, Nutshell, 
Sweats en The Yummy Mouths.

18/11 - donderdag - 20:00 tot 23:00
Pilar -  €7-10 / €10 -13
PEENOISE + RUMOURSShamanhop? Het bestaat en situeer je 

het best ergens tussen trip-hop, low-key 
techno en shamanpop. Rumours brengt 
Shamanhop als geen ander. De perfect 
introductie voor deze band met o.a. 
Hannah Vandenbussche en Stefanie 
Mannaerts (Brutus). Peenoise is de 
band rond de gebroeders Pinoy. Als 
telgen van een geslacht van podiumkun-
stenaars, krijgen Cesar, Gilles en Titus  
muziek met de paplepel ingegoten. De 
geheimzinnige avant-pop van Peenoise 
klinkt onheilspellend, catastrofaal maar 
toch warm en aanstekelijk.

 pilar.brussels

09/12 - donderdag - 20:00 tot 23:00
Pilar - €10 - €13
POTHAMUS + ENDLINGER
Pothamus mixt sludge, postrock en 
tribal tot een bezwerende trip. Het 
Mechelse trio brengt stonergaze die 
zich richt op de muzikale essentie van 
samenkomen en wegdrijven. Laat je live 
meeslepen in een donker universum van 
ijle drones ondersteund door Spartaans 
drumgeroffel, woeste basklanken en 
bezwerende gitaarpartijen. 

 pilar.brussels

19/12 - zondag - 15:00 VUB campus in Etterbeek - €12 en €8  
(€15 en €10 aan de kassa)ORKESTPROJECT 2021: 

ALLEGRO CON ANIMALIDierengeluiden en hun gedrag hebben al 
heel wat componisten geïnspireerd. Het 
VUBorkest maakt een selectie uit hun 
werk en laat tijdens de herfstconcerten 
van 2021 graag het beest voor u los! 
Hierbij aangespoord door de teksten 
van Yoeri Lewijze en Ingrid Vanrutten. 
De concerten beloven een extra beestig 
muzikaal feest te worden omdat boven-
dien de 50ste verjaardag van deMens.
nu wordt gevierd. Het VUBorkest treedt 
ook op in Tienen, Gent, Bredene, Genk 
en Antwerpen. Check de data op de 
website.

 vuborkest.vub.be

DJ-SETS EN MUZIEK

OP DE AGENDA



PERFORMANCE
30/09 - woensdag - 20:00 tot 00:00 
Pilar - € 8,00
WHAT THE GODWhat The God neemt je mee op een 

trip van ratio naar onderbuik. Guus 
Diepenmaat en Anouk Friedli creëren 
een eclectisch universum, bevolkt 
door tegenstrijdige alterego’s. Vinden 
ze iets om in te geloven of raken ze 
verstrikt in een eindeloos rationeel 
debat?

 pilar.brussels

07/10 - donderdag - 20:00 tot 22:00
Pilar - € 8,00
SPECTACLESBenajmin Abel Meirhaeghe en Lau-

rens Mariën laten operette, elektro-
nische muziek en dans versmelten 
in Spectacles. Bipolaire genres en 
sferen, operateske dada blues punk-
pop, een hoge stem, donkere beats 
en theatraliteit maken de lente van dit 
groots intiem spektakel.

 pilar.brussels

29/09 - woensdag - 19:00 Usquare - Kroonlaan 227,  1050 Brussel 
THE SALMON EVENTPerfomance/lezing door Honoré d’O 

en Prof. Marc De Bie, gevolgd door 
een keynote door de Noorse auteur 
Lars Kvamme

 usquare.brussels

THEATER, MUZIEK  EN BEELDENDE KUNST

OP DE AGENDA

20/11 - zaterdag  
14/01 - vrijdag
Pilar - € 8,00

25 JAAR HISK – FIAT LUXDe tentoonstelling “Fiat Lux” wijst op de Verlichting waar de VUB een kind van is. De opening kadert overigens ook in de jaarlijkse herdenking van de stichter van de ULB/VUB, Théo-dore Verhaegen. “Verlichting” wordt in de ruimste betekenis begrepen. HISK-voorzitter Willem Elias treedt voor FIAT LUX als curator op.

 pilar.brussels

16/09 tot 3/10 - donderdag t.e.m. zondag - 11:00 tot 18:00Brussels Gallery Weekend - € 8,00
25 JAAR HISK – DIFFERENCESJonge beeldende kunstenaars een context aanbieden waarin ze hun eigenheid verder kunnen ontwikkelen in confrontatie met allerlei soorten experten van de kunstwereld. Het HISK biedt een voorgezette hogeschoolvorming aan, maar ze is geen school in de zin dat ze schools zou zijn en regels zou voorschrijven. Ontregelen is eerder het educatieve principe dat aangewend wordt. HISK-voorzitter Willem Elias treedt voor DIFFERENCES als curator op. 

 pilar.brussels

Herfst 2021
VUB campus in Etterbeek 

INSTALLATIE  
BUCKMINSTER FULLER TAPIJTAls gevolg van de JRSLM-tentoonstelling die in 2019 plaats-vond, ontving de VUB een wandtapijt met daarop de “Dy-

maxion Map of the World”. Dit waardevolle kunstwerk krijgt een vaste plaats op de VUB campus in Etterbeek inclusief discursieve installatie die als handleiding dient voor het door-gronden van deze unieke projectie van de wereld.

 usquare.brussels

Doorlopend
online - gratis

CURIOSITEITENKABINET  In deze webtentoonstelling wordt een aantal opmerkelijke objecten, ‘curiositeiten’, uit de CAVA-collectie belicht. Het zijn objecten die verbonden zijn met het vrijzinnig humanisme, de Vrije Universiteit Brussel of beide.

 www.cavavub.be

EXHIBITION       

TENTOONSTELLING,  
OBJECTEN,

KUNSTWERKEN

OP DE AGENDA

SCULPTURES

Doorlopend
VUB-campus in Etterbeek - gratis
HUMANISTISCH SCULPTURENPARKHet Humanistisch Sculpturenpark is een uniek open-luchtmuseum met een permanente en tijdelijke kunst-collectie. De kunstwerken symboliseren de waarden en filosofie van de VUB of stellen ze in vraag. Ze geven op artistieke wijze uiting aan het principe van het Vrij Onderzoek en een vrijzinnige levenshouding. Scan de QR-code bij elk kunstwerk. Zo kom je meer te weten over de permanente collectie die in de afgelopen 40 jaar tot stand kwam en het werk van ge-vestigde kunstenaars toont. En de tijdelijke collectie die ruimte geeft aan de nieuwe generatie.

 vub.be/humanistisch-sculpturenpark

OP DE AGENDA

KUNSTCOLLECTIE 
IN DE 

OPEN LUCHT

28/05 - 01/10, woensdag - zondag 13:00 - 19:00 Usquare - Kroonlaan 227, 1050 Brussel 
PARADISE PROJECTS I - VIEen initiatief van Culturele Diplomatie, gecureerd door Prof. Hans De Wolf.
Paradise Projects is een tentoonstelling die verschil-lende artistieke utopieën onder één dak samenbrengt in het unieke voormalig politiehoofdkwartier op de Us-quare site. Wandel doorheen een verhaal dat letterlijk begint met het neusje van de “Zalm/Saumon/Salmon”, een project door de eerste VUB MASTER OF ARTS Honoré d’O, en zich verder uitrolt over zes verschillen-de hoofdstukken met projecten van Joëlle Tuerlinckx, Marlies De Clerck, Masanao Abe, Frank Theys, Jef Geys, Max Landsberg en Philipp Otto Runge. 

04/09 - 1/10 - woensdag - zondag 13:00  - 19:00 Usquare - Kroonlaan 227, 1050 Brussel 
PARADISE PROJECT VII Dit is een vervolg op het succesverhaal PARADISE PRO-JECTS van Emmanuel Van der Auwera en tegelijk een begin van een samenwerking met ULB, het project verrijkt de eerste tentoonstelling met een beduidende dystopie.  

04/09 - 1/10 - woensdag - zondag 13:00 - 19:00 Usquare - Kroonlaan 227, 1050 Brussel 
PARADISE PROJECT VIII Dit is eveneens een samenwerking met ULB waarbij aan de gerenommeerde jonge kunstenares Ariane Loze gevraagd werd om een nieuwe film te creëren binnen haar oeuvre waarbij ze de tentoonstelling PARADISE PROJECTS als achtergrond gebruikt.

 usquare.brussels


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THE VUB-ULB HOUSE STYLE  

WHAT DOES IT COVER?
House style for all joint VUB/ULB products 
and initiatives. It consists of the logo, colours, 
fonts, house-style elements and predetermined 
compositions.

LOGO

WRONG
On  joint VUB and ULB communications, we do not 
use the individual logos separately.

RIGHT
We always use the combined ULB-VUB  
logo on these materials.

De Vrije Universiteit Brussel 

& Université libre de Bruxelles

stellen met trots hun nieuwe  

afgestudeerden voor. 

Proficiat! 

L’Université libre de Bruxelles

& Vrije Universiteit Brussel

sont fières de vous présenter leurs  

nouveaux diplômés.

Félicitations! 

Université libre de Bruxelles & Vrije Universiteit Brussel

proudly present their new graduates

Congratulations!

De Vrije Universiteit Brussel 

& Université libre de Bruxelles

stellen met trots hun nieuwe  

afgestudeerden voor. 

Proficiat! 

L’Université libre de Bruxelles

& Vrije Universiteit Brussel

sont fières de vous présenter leurs  

nouveaux diplômés.

Félicitations! 

Université libre de Bruxelles & Vrije Universiteit Brussel

proudly present their new graduates

Congratulations!

Externally
Professional graphic designers can request a zipped folder 
 containing the house-style elements by sending an e-mail to  
 huisstijlproducten@vub.be 

For VUB staff members 
All house-style elements can be found on the Do-It-Yourself platform  

We give you an overview of the main house-style elements.
Want to know more? Send an e-mail to huisstijlproducten@vub.be

36

WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE
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WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE

Externally
Professional graphic designers can request a zipped folder 
 containing the house-style elements by sending an e-mail to  
 huisstijlproducten@vub.be 

For VUB staff members 
All house-style elements can be found on the Do-It-Yourself platform  

36

WRONG
For the joint VUB-ULB house style, we only use 
the shade of blue provided for that purpose.  
We do NOT use the ULB blue and the VUB blue in 
a VUB-ULB layout.

COLOURS

C 100  M 78 Y 9 K 10
R 0  G 63  B 150
html #003f96 

C100  M78 Y9 
K10
R0  G63  B150

C100 M80 Y16 
K3
R0 G51 B153

C 5  M 28 Y 0 K 0
R 245  G 201  B 236
html #f5c9ec 

C 81  M 29 Y 52 K 14
R 36  G 125  B 119
html #247d77 

C 0  M 0 Y 0 K 100
R 0  G 0  B 0
html #000000 

C 0  M 0 Y 0 K 0
R 255  G 255  B 255
html #ffffff

C 100  M 89  Y 35 K 31
R 25  G 45  B 90
html #192d5a

C 44  M 90 Y 4 K 0
R 159  G 55  B 135
html #9f3787 

The VUB-ULB house style has its own set of colours. From the moment a joint activity is set up, this blue colour replaces the original 
VUB blue.  

VUBVUB-ULB ULB
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FONT

Freight Sans Pro Book
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Pro Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Pro Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Pro Book Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Pro Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Medium Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Freight Sans Pro

WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE
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HOUSE-STYLE ELEMENTS
•	 We use the dotted line on all BUA materials.
•	 The dotted line is in white for preference. If the background colour is too light, the line may also be in black or in BUA light blue. 
•	 The dotted line should not be too thin - it must remain recognisably a dotted line.
•	 Image and/or text shifts are optional.

• The dotted line is used on ALL of BUA’s 
communication materials.

• The dotted line is preferably white. However, if the 
background proves too light, black and the lighter 
blue from the BUA colour palette can also be used.

• The dotted line must not be too thin, because it 
should remain recognizable as a dotted line.

Shift of image: optional.

Shift of text: optional.

Shift of image: optional.

Shift of text: optional.

WRONG
Although the correct angle and the
 thickness of the dotted line
 is not specified,  
 it may not be tilted 
.

RIGHT
The oblique line always runs from top left to 
bottom right.
 

• The dotted line is used on ALL of BUA’s 
communication materials.

• The dotted line is preferably white. However, if the 
background proves too light, black and the lighter 
blue from the BUA colour palette can also be used.

• The dotted line must not be too thin, because it 
should remain recognizable as a dotted line.

• The dotted line is used on ALL of BUA’s 
communication materials.

• The dotted line is preferably white. However, if the 
background proves too light, black and the lighter 
blue from the BUA colour palette can also be used.

• The dotted line must not be too thin, because it 
should remain recognizable as a dotted line.
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COMPOSITION

WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE



EUTOPIA
HOUSE STYLE OF THE EUROPEAN UNIVERSITY, THE NET-

WHAT DOES IT COVER?
House style for all joint EUTOPIA products and 
initiatives.
 It consists of the logo, colours, fonts, house-style 
elements and predetermined compositions.

LOGO

Externally
Professional graphic designers can request a zipped folder 
 containing the house-style elements by sending an e-mail to  
 huisstijlproducten@vub.be 

For VUB staff members 
All house-style elements can be found on the Do-It-Yourself platform  

We give you an overview of the main house-style elements.
Want to know more? Send an e-mail to huisstijlproducten@vub.be

WHAT HOUSE STYLES ARE THERE?  
EUTOPIA

41
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COLOURS

C 89 M 82 Y 19 K 51

C 2 M 3 Y 90 K 1

C 65 M 8 Y 0 K 0

C 64 M 0 Y 86 K 0

WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE
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FONT

A font based on the logo of the US magazine Avant Garde. Well suited for slogans, titles, subtitles, short texts and quotes. But 
not for running text. 

For running text. This is a royalty-free font that everyone may use.

Widespread in online communication and a good alternative to Roboto.

ITC Avant Garde Extra Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Thin
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Book
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Demi
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Extra Light Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Thin Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Extra Medium Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Book Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Demi Oblique
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

Roboto Medium Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYX
1234567890

ITC Avant Garde

Verdana

Roboto

WHAT HOUSE STYLES ARE THERE?  
EUTOPIA
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HOUSE-STYLE ELEMENTS AND COMPOSITION

PROGRAM & 
LOCATIONS

WE ARE 
EUTOPIANS

9.00 
9.30

9.30 
10.00

10.00 
10.30

10.30 
11.00

11.00 
11.30

11.30 
12.00

12.00 
12.30

12.30 
13.00

13.00 
13.30

13.30 
14.00

14.00 
14.30

14.30 
15.00

15.00 
15.30

15.30 
16.00

16.00 
16.30

16.30 
17.00

17.00 
17.30

17.30 
18.00

18.00 
18.30

18.30 
19.00

19.00 
19.30

19.30 
20.00

20.00 
20.30

20.30 
21.00

21.00 
21.30

21.30 
22.00

Sunday  
June 26th

Welcome reception for EUTOPIA staff and student representatives (120p).  BRUSSELS CITY HALL

Monday
June 27
City Centre

Registration.  
CINEMA PALACE

EUTOPIA Week Opening  Ceremony. CINEMA PALACE.

Reception. Drinks and light lunch for guests Opening Ceremony. CINEMA PALACE.

Bus for 
rectors & 
VPs

Strategic Board - RAADZAAL Y401 Bus for 
rectors & 
VPs

Bus for 
rectors 
& AB

Formal dinner for the Rectors, Secretary General, Advisory 
Board members. RESIDENCE GERMAN AMBASSADOR 
TO BELGIUM.

Bus for 
rectors 
& AB

HR Directors Leadership Workshop 1. M055

EUTOPIA project managers dinner. WOLF FOODMARKET

Vice-Presidents meeting. URED
EUTOPIA - TRAIN Consortium meeting. UGREEN

Diplomatic skills: Student Career  Ambassador Workshop.  LAB OF THE SPANISH EMBASSY.
City center walking tour.  MEETING POINT MIMA MUSEUM.

EUTOPIA Knowledge Bazaar BXL. KONINKLIJKE VLAAMSE  SCHOUWBURG

Tuesday
June 28
Campus
Etterbeek

Bus for 
rectors, 
VPs & AB. 
(45p)

Advisory board (35p). RAADZAAL Y401 Sandwich 
lunch AB

Cross-WP: EUTOPIA as an inclusive alliance. D201 
Bus for 
rectors, 
VPs & 
AB. 

EUTOPIA x CIVIS: EUTOPIAn Futures.  SALLE DUPRÉEL, BUILDING S UNIVERSITÉ LIBRE DE BRUXELLES
Bus for 
rectors, 
VPs & AB. 

Bus for 
rectors, 
VPs & AB. 

Formal dinner for the Strategic Board, Advisory Board, Vice-Presidents, global partner reps. FONDATION UNIVERSITAIRE.

Cross-WP: Global partners speeddate. D201
EUTOPIA2050 WP6 meeting 1. PL5 3.12

Registration  
EUTOPIAn Futures. SALLE DUPRÉEL, 
BUILDING S ULB Dinner for staff involved in EUTOPIA research-related activities.  LOCATION TBA ON OUR WEBSITE

EUTOPIA2050 WP5 meeting 1. LK207

TechTransfer: EIT HEI EUTOPIA bid. PL5 312

Dinner for EUTOPIA2050 WP6 members. LOCATION TBA ON OUR WEBSITE

Sustainability policy advisors. M158
EUTOPIA storytelling. Marketing & Communi-cation managers meeting 2. PL5 421

Student dinner meeting point WOLF FOODMARKET

TT Business 
developers Pool. 
TECH TRANSFER PL 11 NIV 0

TT open office hour. TECH TRANSFER PL 11 NIV 0 Estates Managers. UREDEUTOPIA storytelling. Marketing & Communi-cation managers meeting 1. PL5 421 Moving Open Science Forward. Workshop for OS staff, grant officers (including GLENN), R&I staff, researchers. LK207

Meet your peers and discover how EUTOPIA stimulates Connected 
Research Communities. M156
EUTOPIA deans networking moment.  PL5 505

HR Directors Leadership Workshop 2. M055

HR Directors Leadership Workshop 3. M055

EUTOPIA Knowledge Bazaar impressions. UGREEN
Connected Learning Community in Action: Guided tour AI Experience Center. PL 9 NIV 0

Connected Learning Community in Action: IMPACT Interdisciplinary Learning Platform for Sport for Social Change Initiatives. URED Road to BXL: VUB 
swimming pool open hour.  
L - SPORTCOMPLEX

Wednesday
June 29
Campus
Etterbeek

Vice-rectors research meeting. M156 EUTOPIA Student Council lunch meeting. M156 EUTOPIA2050 WP6 meeting 3. M055

Cinema EUTOPIA: ‘The man who sold his skin’ x EUTOPIA inclusion.  FLAGEY STUDIO 1

EUTOPIA2050 WP2 meeting. RAADZAAL Y401

GLENN meets YLA. UGREEN
EUTOPIA-SIF steering  committee meeting.  URED, UBLUE

EUTOPIA-FlecsLAB Education Expert  Committee dinner.  LOCATION TBA ON OUR WEBSITE

EUTOPIA2050 WP4 meeting. PL5 5.61

EUTOPIA FlecsLAB Education Expert Committee meeting. M156

EUTOPIA2050 WP5 meeting 2. LK207

EUTOPIA2050 WP1 meeting. PL5 312

EUTOPIA2050 WP6 meeting 2. M055

Quality Board meeting. RAADZAAL Y401

EUTOPIA2050 WP7 meeting: Communications Board. Pl5 312.

Registrars meeting. M052

EUTOPIA YLA Leadership training. URED , UBLUE

HR Directors meeting. PL5 4.21

 

Legal representatives work meeting. 3C204
HR workshop on mobilty. PL5 4.21

Cultural heritage in EUTOPIA. UBLACK.

EUTOPIA doctoral training seminar on  scientific outreach. D201
Student forum: an inclusive EUTOPIA (with and by the students of the inclusion focus groups). D201.

The secret life of the VUB student: campus tour by the VUB student council. MEETING POINT IN FRONT OF M BUILDING

GreenUp Your Campus with the VUB Green-Team. UBLACK Humanist sculptures: guided tour of campus Etterbeek's art installations. ENTRANCE BUILDING M

Thursday 
June 30
Campus Jette, 
Etterbeek,  
City Centre

Bus for 
vice- 
rectors 
and VPs 

Vice-rectors research, innovation, education, internationalisation 
networking meeting. Networking + smaller group visits Health campus. 
BROUWERS AUDITORIUM CAMPUS JETTE.

Sandwich lunch for vice-rectors. ATRIUM CAMPUS JETTE.

Bus for 
vice- 
rectors 
and VPs

Erasmus+ officers meeting 2: joint Erasmus+ projects. M055

Walking dinner: dinner for EUTOPIA staff, student  representatives and invitees. STRIPMUSEUM

Erasmus+ officers meeting 1: Student Exchange in Erasmus+. M055
Evolving urban spaces and active citizenship: Student Career Ambassador Workshop. NOORDWIJK,  IRIS TOWER

EUTOPIA YLA Leadership Training. URED, UBLUE

Young Leaders Academy Symposium: how to address impact in 
research from different angles. I.203

Decolonize higher education. D201
EUSTT Publication-centred events: a new paradigm for EUTOPIA students. D201 

Road to BXL: VUB swim-ming pool open hour.  L - SPORTCOMPLEX

Guided visit House of European History. HOUSE OF EUROPEAN HISTORY Guided visit Parlamentarium. PARLAMENTARIUM
Friday 
July 1
Warande

EUTOPIA Consortium cross-WP workshop: Placemaking in action. KBR BELGIAN ROYAL LIBRARY

EUTOPIA week Clos-ing Ceremony. KBR BELGIAN ROYAL 
LIBRARY

Road to BXL: 
morning walk. 
HOTEL RADISSON TO WARANDE

EUTOPIA Week brings together key players – students, 
researchers, experts and strategic partners - from across our European alliance network, every six months.

Closed sessions 
hybrid format 

Open workshops 
in situ only

Open sessions  
in situ but also  
livestreamed 

Open visits 
in situ only

Practical

More info: 
vub.be/en/eutopia
eutopiaweekbxl@vub.be

Certificate Number10506-2205-1007
www.climatepartner.com

WHAT HOUSE STYLES ARE THERE?  
THE VUB-ULB HOUSE STYLE
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COMPOSITION

 21

THE SOLVAY 
CONFERENCES  
The International Solvay Institutes for 
Physics and Chemistry, located in Brussels, 
were founded by the Belgian industrialist 
Ernest Solvay in 1912, following the historic 
1911 Conseil Solvay, considered to be a 
turning point in the world of physiscs. This 
conference was attended by among 
others Albert Einstein, Max Planck, Niels 
Bohr, Marie Curie and Henri Poincaré.*  
In 1923, Solvay set up the Solvay Business 
School, which today still forms part of the 
ULB and VUB.

*The French philosopher Henri Poincaré, from 
whom VUB derives its motto that thinking should 
submit to nothing, except the facts themselves. 
VUB is an ‘urban engaged university’, strongly 
anchored in Brussels and Europe and working 
according to the principles of free research.

NOBEL PRIZE 
WINNER  
FRANÇOIS ENGLERT 
VUB’s honorary doctorate François Englert 
is a Belgian theoretical physicist and 2013 
Nobel Prize laureate. Englert is professor 
emeritus at our sister university, the Université 
libre de Bruxelles. He was awarded the 2010 
J. J. Sakurai Prize for Theoretical Particle 
Physics, the Wolf Prize in Physics in 2004 and 
the High Energy and Particle Prize of the 
European Physical Society in 1997 for the 
mechanism which unifies short- and long-
range interactions by generating massive 
gauge vector bosons. Englert has made 
contributions in statistical physics, quantum 
field theory, cosmology, string theory and 
supergravity. Englert was awarded the 2013 
Nobel Prize in Physics, together with Peter 
Higgs for the discovery of the Brout-Englert-
Higgs mechanism.
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SCIENCE AND BRUSSELS

WE ARE EUTOPIANSBRUSSELS 27.06.22 - 01.07.22

BRUSSELS ISOUR CAMPUS
LAURA VANSINA

PhD Researcher

Brussels Humanities, Sciences & Engineering Campus

Pleinlaan 5 - B-1050 Brussels - www.brussels-school.be

M  +32 471 49 75 14

E laura.vansina@vub.be 

 @VansinaL

www.eutopia-university.eu

WELCOME AT VUBUrban Engaged University
PLANT YOUR IDEAS & GROW INNOVATION

 WELCOME TO
 BRUSSELS!
 
EUTOPIA Week brings together key players – students, researchers, experts and strategic partners - from across our European alliance network, every six months. As a founding member, VUB is proud to host the 5th edition of this week in our beloved Brussels, oftentimes dubbed the heart of Europe. Brussels is our campus, and now it’s yours too! Happy to have you co-construct the European University of the future this week, and beyond!

– Jan Danckaert, Rector ad interim

BRUSSELS IS

OUR CAMPUS
WE ARE EUTOPIANS
BRUSSELS 27.06.22 - 01.07.22

EUTOPIA, that’s 10 like-minded universities ready to reinvent 

themselves, joining forces to build the European University of the 

future. And construction works are well underway. The core of a 

future-proof EUTOPIAn university? Connecting our communities. 

With and for the students, staff, researchers and stakeholders of our 

10 institutions.

Ready for the future? So are we!

More info: 

vub.be/en/eutopia

eutopiaweekbxl@vub.be
Scan Me

Joining forces to build a connected and inclusive 

community, addressing global as well as local 

challenges, ultimately building the university of 

the future. EUTOPIA unites:   298.303 students • 

  874 research groups •  10 regionally and 

nationally distinct universities: Vrije Universiteit 

Brussel (Belgium), CY Cergy Paris Université (France), 

Göteborgs Universitet (Sweden), Univerza v Ljubljani 

(Slovenia), Universitat Pompeu Fabra (Spain), 

University of Warwick (United Kingdom), Ca’Foscari 

University Venice (Italy), Universidade NOVA de 

Lisboa (Portugal), Technische Universität Dresden 

(Germany), Universitatea Babes Bolyai (Romania) •  

 4 global partners: Université Internationale de 

Rabat (Morocco), Kyungpook National University (South-

Korea), Monash University (Australia), Stellenbosch 

University (South-Africa)  

WHAT HOUSE STYLES ARE THERE?  
EUTOPIA



CONTACT
Any questions?
Send an e-mail to  huisstijlproducten@vub.be

AVAILABLE IN THIS SERIES:
Wegwijs in signalisatie
A Guide to Communication (Marcom catalogue)
A Guide to Events

mailto://huisstijlproducten@vub.be

